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MARKETING



Oct-Dec 2023 Myrtle Beach A-Tax Allocations
A-TAX Marketing activities promote visitation to Myrtle Beach through a wide range of promotions, including increased focus on 
general consumer promotions, digital promotions, groups marketing and event promotions targeting South Carolina visitors more

than 50 miles away from the destination
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Creative/Content Development - $22,102.31 - 5%
Destination Publicity - $6,033.54 - 1%
Digital - $139,542.87 - 30%
General Consumer Promotions - $101,493.63 - 22%
Golf - $5,325.58 - 1%
Group Sales - $22,646.36 - 5%
International Promotion - $3,857.69 - 1%
Outdoor & Integrated Pkgs - $14,001.94 - 3%
Research - $11,613.83 - 2%
Social and Search Media - $77,774.61 - 17%
Television - $56,599.32 - 12%

$466,967.49
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Oct-Dec 2023 Myrtle Beach TDF Allocations
TDF Marketing Activities will promote visitation to Myrtle Beach through a wide range of promotions, including leisure advertising 
campaigns, groups marketing, general consumer promotions and publicity, golf and international marketing. All campaigns will be 

supported with research and tracking to maximize return on investments. 
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Air Service - $561,727.16 - 5%
Creative/Conent Development - $2,077,617.39 - 18%
Destination Publicity - $171,472.14 - 1%
Digital - $2,000,523.53- 17%
General Consumer Promotions - $1,048,579.89 - 9%
Golf - $527,232.71 - 4%
Group Sales - $876,206.24 - 7%
International Promotion - $362,622.82 - 3%
Outdoor & Integrated Pkgs - $154,405.16 - 1%
Research - $547,916.00 - 5%
Social and Search Media - $1,138,591.51- 10%
Television - $2,377,171.62 - 20%

$11,844,066
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INDUSTRY-LEADING AD ROI
DATA  &  INS IGHTS
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Tripadvisor

Top US domestic 
destinations, 
ranked on 
domestic* clicks to 
book, 2023
*Domestic = US-based users

Top US Domestic Destinations, 2023
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Rank Destination Rank Destination

1 Las Vegas 11 Fort Lauderdale

2 New York City 12 New Orleans 

3 Orlando 13 Los Angeles 

4 Myrtle Beach 14 Washington DC

5 Honolulu 15 Boston

6 Key West 16 San Antonio

7 Miami 17 Pigeon Forge

8 Chicago 18 San Francisco

9 San Diego 19 Clearwater

10 Nashville 20 Atlanta
2023 

Source: Tripadvisor Internal Data, 2023 



2024 STR OCCUPANCY FORECAST 
COMPARED TO 2023
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• The graph compares the 2024 monthly 
STR occupancy forecasts with the actual 
monthly STR occupancy for 2023.

• For Q1 2024, we expect the STR 
occupancy to be on par or lower than 
2023.

• For Q2 and starting of Q3 2024, we 
expect an increase in the occupancy 
compared to 2023.

2024 Monthly STR Occupancy Forecast vs 2023 Monthly STR Occupancy
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Q1 2024 HOTEL OCCUPANCY TO INCREASE DURING EASTER WEEK

2024 Hotel Occupancy Forecast vs Actuals vs 2018 Hotel Occupancy
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• Though the model predicted that 
2024 occupancy would remain 
below 2023 levels in Q1 2024, 
actual occupancy numbers have 
started to surpass 2023 levels 
since the 1st week of Feb.

• This improvement in occupancy 
results from lower-than-expected 
gas prices and reduced inflation.

• Improved consumer sentiment in 
recent months has also likely had 
a positive impact on occupancy.

Q1 2024 HOTEL OCCUPANCY STARTING TO SURPASS 2023

2024 Hotel Occupancy Forecast vs Actuals vs 2023 Hotel Occupancy
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SPRING BREAK PEAK EXPECTED BETWEEN
MARCH 9TH – APRIL 1ST

● Easter was Mar 31st
● Colleges: 3/9-3/17  

(like 2023)
● K-12:  3/23-4/1  

(like 2018)
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SPRING BREAK PREDICTED 
AVERAGE OCCUPANCY 
RATES
● Myrtle Beach Spring occupancy was 

forecasted to increase in early March, 
with peak at end of March to coincide 
with Easter.

● The occupancy during these weeks is 
predicted to be on par or below 2023.

● The patterns are very similar to 2018, 
which was the last time Easter fell this 
early.

Date 2024 Occupancy 
STR Forecast

2023 Occupancy
STR Actual

3/3/24 47.56% 55.30%

3/10/24 51.94% 65.20%

3/17/24 55.20% 52.30%

3/24/24 54.15% 58.10%

3/31/24 67.44% 68.50%

4/7/24 62.02% 69.20%
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DEPLOYED ADDITIONAL 
MEDIA TO DRIVE SPRING 
DEMAND

Shifted Additional Media to March
● Expanded Linear & CTV Buys
● More Lower Funnel Strategies
● Targeting Audiences Ready to Travel Now
● Increase Spend in Regional Drive Markets to 

Capture Last Minute Travelers
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EVERYONE IS TALKING 
ABOUT THE BEACH
● Time Out’s The Best Spring Break Destinations in the U.S for 

Every Type of Traveler
● HGTV’s Top 10 Family Spring Break Vacations
● XOXO Bella’s The 13 Most Fun Beaches in South Carolina 

for Families
● The Travel’s 10 Top Travel Destinations in the U.S. for 2024 

and 10 Friendliest States in the U.S. according to World 
Population Review

● Travel + Leisure’s 10 Affordable Spring Break Destinations in 
the U.S. and Mexico

● Blogorama’s Best East Coast Beaches for Families
● NYPost’s The Most Popular U.S. Tourist Attractions by State
● Finalist in the North American Innovation SABRE Awards for 

Sensory-Friendly Influencer Program
● Golfweek Ranks 7 Myrtle Beach Layouts Among America’s 

Top 200 Resort Courses
● And several more for both January and February…
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PUBLIC RELATIONS
● New Developments Release
● Spring Media Pitching
● Culinary Campaign
● Sensory-Friendly Campaign
● IMM New York Mission
● STS Domestic Showcase
● Travel South Global Showcase
● Stepping Out with Joseph 

Rosendo, PBS & Create TV 
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SPRING INTEGRATED 
PACKAGES
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• Southern Living
• Food & Wine
• Travel + Leisure
• Town + Country
• The Local Palette
• Grit
• Conde Nast Traveler
• New York Times
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SPREADVERTORIALS & CUSTOM 
CONTENT

20

• More than Print, 
but custom 
content, digital 
takeovers, social, 
email and special 
events
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PAID TV & DIGITAL MEDIA 
DRIVE AWARENESS & DEMAND
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• Linear & CTV: Peacock, TravelDesk, Appersand, 
Nexxen
• Programmatic Display: Travel Desk,  Sojern, Epsilon, 

(Video, Native, Dynamic, Display, High Impact)
• Paid Search: Google, Microsoft Ads
• Paid Social: Meta (FB, Insta), YouTube, Pinterest, 

Reddit
• Travel Endemic: Trip Advisor, Travel Zoo, Expedia
• Podcasts: Pandora, Spotify
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SPECIALTY CAMPAIGNS 
AUGMENT PRIMARY 
LEISURE CAMPAIGNS
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• General Air Service: Primarily Digital & Social
• Community Events:  Digital & Social
• International: BrandUSA,  Television, Digital & Social
• B2B: Meetings, Sports, Groups Media, Complimented with 

Digital, Social and Search
• Brand Partnership Activations, such as College Basketball
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CHEF SWAP 
AT THE BEACH
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• Season 1 now available on 
ChefSwap.com, YouTube, 
GoUSAtv, and Spectrum 
OnDemand
• Season 2 Premiered Saturday, 

March 2nd at 7pm ET on The 
Cooking Channel and runs 
through April 13th.
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You Belong at The Beach: Brand Campaign

Brand Building & Loyalty 

Shoulder Season

Air Service

You Belong at The Beach: International Campaign

Beach With the Best: Shoulder Season Beach With the Best: Shoulder Season 

Shine & Dine//Live Music: Spend More

You Belong at The Beach: General & Dynamic Air Service

Holiday & WWATB

2024 LEISURE MESSAGING ROADMAP

Holiday & WWATB

Focused Consumer Spend
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• Visit MyrtleBeachAreaCVB.com for the latest 
marketing campaigns, news and stats!

• Follow us on social media:

• @MyrtleBeachCVB

• @MyMyrtleBeach

• @VisitMyrtleBeach

H IGHL IGHTS

LEARN MORE

26CITY COUNCIL UPDATE MARCH 2024


