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Myrtle Beach Area Chamber of Commerce
dba Myrtle Beach Area CVB

Accountability Report
Presented to the City of Myrtle Beach

October 27, 2009
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OBJECTIVES

• Transparency
• Accountability
• Results
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Promotional Expenditures Since May 2009

REVENUES
City of Myrtle Beach $0 
Town of Surfside $0 
Horry County $0 
State of South Carolina $17,791 

Total  $17,791 

EXPENDITURES
Internet $1,738,095 
TV $2,163,953 
Publicity & Promotion $182,235 
Print $124,475 
Outdoor $32,020 
Research $112,883 
Group/Convention Sales & Promotion $253,498 

Total  $4,607,159 

*Net Difference  ($4,589,368)
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2009 YTD Phone Calls
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2008 vs 2009 June-September 
Phone Calls
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2009 Phone Inquiry Visitation

Visited within the 
last 3 years

30%

Visited more 
than 3 years ago

21%
Never Visited

49%
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2008 vs 2009 June-September 
Unique Web Visits
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2008 vs 2009 Total Referrals YTD
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Which answer best describes your plans to 
visit the Myrtle Beach area?

I will travel to the Myrtle Beach area soon 
and have made my reservation.

45%

I am planning to travel to the Myrtle Beach area 
soon but have not made my reservation.

32%

I may be traveling soon and am considering 
the Myrtle Beach area as a possible destination.

20%

I do not have plans to travel to Myrtle Beach 
anytime soon.

3%

Source: June – Sept. 2009 Myrtle Beach Area 
Chamber of Commerce Website Survey
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1.3
 

Million Additional Referrals 
Over 2008

Potential Economic Impact

$3,008,388,500
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2009 MYR Arrivals
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Summary of Public Disclosure

•
 

FY 2008-2009 Expenditures
•

 
May-September 2009 Expenditures

•
 

All providers of services using Public Funds
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Thank You!
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Myrtle Beach - AAU Wave 4 
October 2009
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Q29. How likely are you to use each of the following when booking your leisure 
travel trips?

Top 2 Box {Very likely, Somewhat 
likely}

Bottom 2 Box {Not very likely, Not at 
all likely}

Source: Equation Research
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