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Manketing CAetivity ~ TOF 2021 - G2

m CREATIVE DEVELOPMENT 4% - $111,526.54
DESTINATION PUBLICITY 2% - $67,333

m DIGITAL 72% - $1,961,278.53
GENERAL CONSUMER PROMOTIONS 4% -
$112,523.34

m GROUPS 4% - $119,568.18

B INTERNATIONAL 1% - $36,596.86

m RESEARCH 1% - $29,032.45

mTELEVISION 10% - $287,357

B OUTDOOR/PRINT 1% - $16,316



Markeling CActisity MB A-TAX 2021 — Q2

0% 1%

m CREATIVE DEVELOPMENT 0% - $812.59

DESTINATION PUBLICITY 1% - $5,083.14
m DIGITAL 9% - $55,544.90
$607I944 GENERAL CONSUMER PROMOTIONS 11% - $69,829.73
m GROUPS 54% - $328,011.02

m INTERNATIONAL 1% - $4,060.08

m OUTDOOR/PRINT 24% - $144,602.73
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Average KeyData Paid Occupancy for Summer 2019 - 2021
08825 0921

08070

SUMMER 2021
OCCUPANCY
SURPASSED
2020 & 2019

06395

05860 05636
06250
05435

04833

>
0
e
o)
=]
8
D
O
a
S
3
o
x
2
<




Horry County Occupancy Trends for Next 60 Days

As of Sept 8, 2021, Horry County Adjusted Paid and Owner Occupancy bookings for the next 60 days are
pacing 13.5 points ahead of 2019 and 7.3 points ahead of 2020.

M| KEYDATA

Horry Adjusted Paid & Owner Occupancy

[ ] Horry (9/9/2021 to 11/8/2021 as of 9/8/2021) | 55.1% |
|| Horry (Compared 9/10/2020 to 11/9/2020 as of 9/10/2020) | 47.8%

i

"o, - -
- o=9° 0, ¢
g Dun T T N

b'v-..g‘O-.(p-O' °

g, o, Y
D O o, Ow oo 0 e0=0° %,

o, .

- 0,
o s

"4 Onera s o
't),'.. ‘O - o < .
- = w0
O -l o= -0 -
™ ~a-heh b ot = ; o
sy

" wd

0%
B ' 2N o E IR eI IR N G SN I e ARG TSR e VG g IR GRS g RN NG IS T T gt RN g NG R
A R RN A L P R RN LRI RN S e PN A R R R
N MR - N A AL A LIPS B PNE SE S R RS M RIS MR MR LR R MR R SRS







BILLBOARD
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SUMMER VISITOR CAMPAIGN
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FAMILIES  gray AT

that
10GETHER ~— TheDBeach

Family time is
all the time at

Sle PBeactk

SWIPE UP TO PLAN
YOUR GETAWAY.




LET’S MAKE WAVES
ALL OVER Ye SBeack.
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SOUTH CAROLINA

Plan your trip to The Beach at VisitMyrtleBeach.com




PEOPLE
CALL

Q MYRTLE BEACH







Swnmore
SEASON

in W%’W




VIDEO SCRIPT




INSTAGRAM STORY

Labor Day

isn't the end : : N & Summer’s
of summer. " P - not over at
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not over at

Sle Peack.




WINTER WONDERLAND AT THE BEACH
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