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2022 Campaign Theme
People at The Beach just beach better. You know why? Because they beach at the 
Grand Strand. Get to know how we do things at The Beach, where everyone knows 

they can celebrate their best self.
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Key Markets
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Additional marketing reach regional, national and international audiences.  
All markets will be evaluated and refined seasonally based on latest available data.

Atlanta
Augusta
Baltimore
Bluefield/Beckley/Oak Hill
Buffalo
Charleston/Huntington
Charlotte
Cincinnati
Columbus, OH
Greensboro/High Point
Harrisburg/Lancaster
Johnstown/Altoona
Knoxville
Lexington
New York
Parkersburg
Philadelphia

Pittsburgh
Raleigh/Durham
Richmond/Petersburg
Roanoke/Lynchburg
Tri-Cities- TN,VA
Washington, DC
Wheeling/Steubenville
Wilkes Barre/Scranton
Youngstown

Flight Markets:
Chicago
Dallas
Detroit
Minneapolis
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2021 Accolades & Awards
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• #1 Destination for June Domestic Searches – TripAdvisor

• 3rd Most Popular Summer Destination – TripAdvisor

• 3rd Destination for May Domestic Searches – TripAdvisor

• 3rd Most Popular Destination for Memorial Day Weekend – TripTik

• 8th US Destination by Traffic in Sept YTD – TripAdvisor

• 4th Most Popular Labor Day Weekend Destination - TripAdvisor

• 4th Most Popular Fall Destination – TripAdvisor

• 7th Most Popular Thanksgiving Week Destination – Expedia

• 10 Best Romantic Food Destinations – Eat This, Not That!

• 2021 Travelers' Choice Award – TripAdvisor

• Best Integrated Marketing Campaign – US Travel ESTO

• 10 Go-To Destinations for Fall Camping - TravelPulse

• America's Best Beach Towns for 2021 – Travel Pulse

• Top 10 Summer Destinations – Flight Data

• 15 Best Affordable Beach Vacations in America – Reader's Digest

• Best Value Vacation Home Locations in US - True Median

• 4th Top Destination for March - Trivago

• One of Top 25 Festive Christmas Town for the Holidays - Travel + Leisure

• Best Dog Friendly Beaches in the US – Travel Awaits

• Top 25 Beaches in US – TripAdvisor

• 10 Best Summer Vacations in US for Families – USA Today 10BEST

• Best Small Airport – USA Today

• Best Places to Retire in South Carolina – US News and World Report

• 10 Autism-Friendly Family Vacation Spots – USA Today
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Destination Marketing Achievements
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• Consistently broke ADR 
& Occupancy records for 
the market
• Successfully introduced 

the new brand
• Grew our internal 

marketing team
• We were the #1 market in 

the country for hotel 
revenue recovery!

Hotel Performance Recovery Across Top Markets
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2022 Campaign Messaging Calendar
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VISIT MYRTLE 
BEACH 
HOMEPAGE 
FEATURE

• All Communities are prominently featured on the Visit Myrtle 
Beach website homepage with a destination feature, events, 
deals and stories throughout the year.
• VisitMyrtleBeach.com had over 8.5M site visitors in 2021 and 

the homepage had 1.3M pageviews

9 9



Target Promotions 
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North Myrtle Beach 
• Community Editorial - Visitor 

Guides/Web Page on VMB.com
• Community Video on VMB.com
• Events Promoted thru Social annually 

such as St. Patrick’s Day Festival, 
Music on Main, Great Christmas Light 
Show

• Paid Social 
• Various Blog Posts 
• Inclusion in Eblasts

Conway
• Community Editorial – Visitor 

Guides/Web Page on VMB.com
• Community Video on VMB.com
• Events Promoted thru Social Channels

such as Rivertown Music Fest, 
Rivertown Wine-Around, Grooving on 
the Green, Gullah Geechee 
Community Day

• Paid Social
• Various Blog Posts 
• Inclusion in Eblasts

Little River 
• Community Editorial - Visitor 

Guides/Web Page on VMB.com
• Community Video on VMB.com
• Events Promoted thru Social 

Channels, including Blue Crab and 
Shrimp Fests, Sounds of Summer

• Paid Social
• Various Blog Posts 
• Inclusion in Eblasts

Loris
• Community Editorial - Visitor 

Guides/Web Page on VMB.com
• Community Video on VMB.com
• Events Promoted thru Social 

Channels, such as the Bog Off
• Various Blog Posts 
• Inclusion in Eblasts



Target Promotions 
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Aynor Carolina Forest Socastee
• Community Editorial – Visitor 

Guides/Web Page on VMB.com
• Community Video on VMB.com
• Events Promoted thru Social Channels

such as Harvest Hoe Down
• Various Blog Posts  
• Inclusion in Eblasts

• Community Editorial – Visitor 
Guide/Web Page on VMB.com

• Community Video on VMB.com
• Events Promoted thru Scoial

Channels: The Hulk Fall Race 
Series

• Various Blog Posts
• Inclusion in Eblasts

• Community Editorial – Visitor 
Guides/Web Page on VMB.com

• Community Video on VMB.com
• Events Promoted thru Social 

Channels
• Various Blog Posts
• Inclusion in Eblasts

Murrells Inlet
• Community Editorial – Visitor 

Guides/Web Page on VMB.com
• Community Video on VMB.com
• Events Promoted thru Social 

Channels such as Taste of the 
Marsh Walk 

• Various Blog Posts
• Inclusion in Eblasts



Target Promotions 
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Surfside Beach
• Community Editorial – Visitor 

Guides/Web Page on VMB.com
• Community Video on VMB.com
• Events Promoted thru Social Channels

such as the annual BBQ Festival 
• Various Blog Posts  
• Inclusion in Eblasts

Horry County Museum

• Community Editorial –Web Page on 
VMB.com

• Inclusion in Blog Posts on VMB.Com
• Video on VMB.com front page
• Events Promoted thru Social Channels

Various Blog Posts  
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Myrtle Beach Invitational  
November 18, 19 & 21, 2021 

• Held at the HTC Center 

• Eight (8) Participating Team

• Hosted by ESPN Events 

• Games Aired on ESPN Network of Channels 
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Myrtle Beach Bowl 
Monday, December 20th 2021, at 2:30 PM

• 2021 Viewership: 939,000

• 2021 Economic Impact: $3.85 Million

• 2021 Attendance: 6,557



Digital Marketing 
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Horry County Community Promotion
• Purpose – Awareness of the individual 

communities that make up Horry County, Their 
Attributes and offerings including events, 
attractions, and individual offerings to draw 
visitors to all areas of the county, including Horry 
County Museum.  

• Description- Campaign includes Paid Search, Paid 
Social, and native display.  

Campgrounds Promotion 
• Purpose- Camping/RV advertising to drive 

business year-round, but especially during 
shoulder season.

• Description- Various means of distribution 
including video, internet advertising, PR, social 
media, direct mail as well as content deployment 
on VisitMyrtleBeach.com 
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Digital Newsletter 
• 234K – Subscribers
• Horry County Communities 

included in Upcoming Events, 
Blog Mentions, Fun Facts and 
Community Spotlights
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National Publications
Articles were included in such publications as:
• Southern Living 
• Matador
• Travel & Leisure     
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Marketing 
Component

Project Purpose Description Amount

Print Media Magazine/   
Inserts

Print Advertisements to help influence travel 
to the area, targeting prospective leisure and 
group travelers.

Targeted messaging and placement to augment online and 
broadcast components. $97,276.60

Online Media Internet/ 
Web

Display ads and videos to inspire multiple 
audience segments to visit the destination.

Online ads in key markets to inspire  travel experiences 
afforded along our 60 miles of beaches. $753,893.68

Broadcast Media Television Inspire prospective guests to choose the 
area as their vacation selection.

Targeting consumers in more than 80 key markets through 
inspirational travel experiences afforded along our 60 miles of 
beaches. 

$243,191.51

Air Service Adv Digital

Display ads and videos in non-stop air 
servicce markets to build awareness of  
nonstop flights to inspire audience 
segments to  visit the destination.

Online ads complementing 30 TV markets and all non-stop 
air service markets. Remarketing ads tied to 
visitmyrtlebeach.com

$121,595.76

Local Community 
Promotion Various

Awareness of the individual communities 
that make up Horry County, their attributes 
and offerings including events, attractions 
and individual offerings to draw visitors to all 
areas of the county. Including Horry County 
Museum.

Develop and create specific community content to distribute 
across multiple media platforms. Content can include: videos, 
display, public relations, social media, direct mail as well as 
on VistMyrtleBeach.com

$150,000

Campground Promotion Various
Camping/RV advertising to drive business 
year-round, but especially during shoulder 
season. 

Various means of distribution will be utilized including video, 
internet advertising, public relations, social media, direct mail 
as well as content deployment on VistMyrtleBeach.com

$125,000

County Directed 
Expenditure TBD Advertising and Promotion to develop and 

increase overnight tourist attendance Tourism advertising and promotion TBD $78,471.45

Total Planned 
Expenditure 1,569,429.00



Questions?
THANK YOU FOR YOUR TIME!


