
What are we really selling?

NATIONAL TRAVEL AND TOURISM WEEK



How are travelers deciding on travel? 
What is the roll of inspiration and 

experiences?

MORE THAN SELLING ROOMS



Mobile searches for “things to do/activities” + “near me” 
have seen a 6X increase over the last two years 
(Source: Think with Google). 

MORE THAN SELLING ROOMS

https://www.thinkwithgoogle.com/consumer-insights/travel-experience-marketing/


75% of Americans say it’s important they “see new 
places” when thinking about their future travel plans 
(Source: TripAdvisor). 

MORE THAN SELLING ROOMS

https://www.tripadvisor.co.uk/TripAdvisorInsights/w797?m=21588&awaid=85386&awgid=0&awbid=0&awcr=jgwe2m44z7015pgz01t8v&awc=5986_1525706190_5613fe6f208cfaca800a820de6cafd6d


Have more personal, meaningful 
traveler conversations
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Elevate destination experiences
with the community

Being a better host leads to 
better profitability



By working together, Myrtle Beach
is already uniquely positioned

DESTINATION COLL ABORATIVE



1
Elevate destination experiences

with the community

“An amazing sunset on New year 2022 sway …the warmest 
winter weather in the beach takes my breathe away …!!”

STORY FROM PRIYA P.



STORYTELLING THAT RESONATES WITH YOUR AUDIENCE

Advocacy

APPLICATIONS
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Have more personal, meaningful 

traveler conversations

“Just like Calvin and Hobbes!”

STORY FROM DARLENE T.



DISCOVERY

SPARK AUTHENTIC CONVERSATIONS WITH PROSPECTS ON YOUR SITE



We are taking the conversation 
to another level

“Just like Calvin and Hobbes!”

STORY FROM DARLENE T.



INTRODUCING DISCOVERY EXPERIENCES

SPARK AUTHENTIC CONVERSATIONS WITH PROSPECTS ON YOUR SITE



3
Being a better host leads to 

better profitability

“My first time riding the Skywheel with a crippling fear of 
heights and seeing this just before boarding the ride!”

STORY FROM WARREN S.



By introducing the community in 
the travel planning phase, the 
traveler will search less, and 
experience more.  A win for 

everyone

“My first time riding the Skywheel with a crippling fear of 
heights and seeing this just before boarding the ride!”

STORY FROM WARREN S.


