
Promoting the Myrtle Beach as a premiere year-round destination

CVB MARKETING PLAN
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Jan - Sept 2022 Myrtle Beach A-Tax Allocations
A-TAX Marketing Activities will promote visitation to Myrtle Beach through a wide range of promotions, including increased focus
general consumer promotions, digital promotions, groups marketing and event promotions targeting South Carolina visitors more

than 50 miles away from the destination
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Air Service - $33,755 - 2%
Co-op - $0- 0%
Creative Development - $42,566 - 3%
Destination Publicity - $18,091 - 1%
Digital - $633,085 - 44%
General Consumer Promotion - $208,201 - 15%
Golf - $0 - 0%
Group Sales - $362,565 - 25%
International Promotion - $9,428 - 1%
Outdoor & Print - $33,437 - 2%
Research - $31,666 - 2%
Television - $67,834 - 5%

$1,440,627



Jan - Sept 2022 Myrtle Beach TDF Allocations
TDF Marketing Activities will promote visitation to Myrtle Beach through a wide range of promotions, including leisure advertising 
campaigns, groups marketing, general consumer promotions and publicity, golf and international marketing. All campaigns will be 

supported with research and tracking to maximize return on investments. 
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Air Service - $901,412 - 5%
Co-op - $0 - 0%
Creative Development - $3,099,369 - 18%
Destination Publicity - $219,871 - 1%
Digital - $5,926,937 - 35%
General Consumer - $3,951,300 - 23%
Golf - $716,735 - 4%
Group Sales - $944,148 - 6%
International - $255,626 - 1%
Outdoor & Print - $7,412 - 0%
Research - $665,275 - 4%
Television - $514,973 - 3%

$17,203,058
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2023 Leisure Campaign Calendar
FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

Beach with The Best

You Belong

Shine & Dine

Music Campaign 

Golf/Sports Campaign 

General & Dynamic Air Service

International You Belong

Holiday 
Campaign 

SPRING SUMMER FALL HOLIDAYWINTER

Seasonal Periods

Brand Campaigns (Audience Based)

Interest/Experience Based Campaigns

Tactical Campaigns 16

Summore Season
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